










































































































































4.5 Factors Influencing Radio in Promoting VET Awareness in Juba County 

For the radio in South Sudan to be effective in the promotion of VET, there several factors which 

influence. Research revealed that most radio programmes are commercialized and much 

attention is therefore given to the advettisers who bring in income as compared to VET. Also 

radio stations like trained journalists and the central government is not morally and financially 

supp01ting the media to promote VET in south Sudan. Most radio stations also programme 

political events in the country due to the ongoing war between South Sudan and North Sudan and 

there is also lack of proper coordination between the media and the VET schools in South Sudan. 

The wrong community perception about VET has also prevented the radio from promoting VET 

since the nationals view VET as education for failures and prefers university education. 

4.5.1 Strategies Radio Should Use to Promote VET in Juba County. 

For radio to promote VET in South Sudan, radio should resort to entertaining and at the same 

time educating the public about VET. The researcher realized could sensitize most especially the 

unemployed youth and women about the presence of vocational education and training in South 

Sudan in Juba County. Secondly, radio in South Sudan can promote VET through covering all 

news events and current affairs about VET and advertise VET schools and colleges to the 

general public. The radio should also ensure to publicly announce all events and activities about 

VET to the public and educate the public about the VET strategies and objectives. 
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Table 4.12: Is the Community's Wrong Perception about VET Influencing the Radios 

Efforts to Promote VET in Juba County. 

Validity Frequency Percentage 

Strongly Agree 31 38.3 

Agree 20 24.7 

Not Sure 10 12.3 

Disagree 10 12.3 

Strongly Disagree 10 12.3 

Total 81 100.0 

From table 4.12 above, 20 (24.6%) ofrespondents disagreed, 51 (63.0%) agreed and 10 (12.3%) 

were not sure. Since 51 (63.0%) agreed, this shows that the community's wrong perception about 

VET is averting the media from promoting VET among the people of South Sudan. Most people 

of Juba County most especially the elite view VET as an option for the futureless people. They 

view university education as the best alternative as opposed to VET. Others also claim VET is 

for the rural population and not the urban population like the people of Juba County. Nationals 

prefer entertainment like musical; programmes as opposed to educative programmes about VET 

thus explaining why the radio stations in Juba County are so much involved in musically 

entertaining the people of Juba than educating them about VET, Edutainment of public about 

VET, Covering VET news and current affairs, Advertising VET schools and colleges, VET 

public announcements, Educating people about VET strategies and objectives. 
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4.5.2 Edutainment of Public about VET. 

Respondents were asked what could be the best suitable strategies that the radio in South Sudan 

could use to promote awareness of VET in South Sudan. Majority of respondents agreed that the 

radio should educate while entertaining the public at the same time ie (edutainment) on VET 

rather than only entertaining the public with musical programmes. Results of this is clearly 

illustrated in table 4.13 below. 

Table 4.13: Can VET be Promoted through Edutainment. 

Validity Frequency Percentage 

Strongly Agree 29 35.8 

Agree 22 27.2 

Not Sure 8 9.9 

Disagree 11 13.6 

Strongly Disagree 11 13.6 

Total 81 100.0 

Table 4.13 above clearly shows that 22 (27.2%) respondents disagreed, 51 (63%) agreed and 

only 8 (9.9%) were not sure. Since 51 (63%) agreed, this shows that although the audiences 

prefer entertaining to educating programmes, Radio should resort to entertaining and at the same 

time educating the public about VET. 

This the researcher realized could sensitize most especially the unemployed youth about the 

presence ofvocational education and training in South Sudan in Juba County. 

4.5.3 Coverage of VET News and VET Current Affairs. 

The researcher also inquired from the public whether the media can promote VET awareness 

through covering all news events and current affairs on VET in Juba South Sudan. And basing 
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on the information that was collected as shown in table 4.14 below, it was highly recommended 

that coverage of VET news and VET current affairs is a good strategy the radio in Juba can adopt 

to promote VET awareness. 

Table 4.14: Can coverage of VET news and VET Current Affairs create Public Awareness 

about VET. 

Validity Frequency Percentage 

Strongly Agree 31 38.3 

Agree 20 24.7 

Not Sure 10 12.3 

Disagree 10 12.3 

Strongly Disagree 10 12.3 

Total 81 100.0 

From table 4.14 above, 20 (24.6%) of respondents disagreed, 51 (63.0%) agreed and 10 (12.3%) 

were not sure. Since 51 (63.0%) agreed, this shows that the Radio in South Sudan i.e. Miraya 

radio, South Sudan radio and Capital radio can promote VET awareness awareness in South 

Sudan through covering all news events and current affairs about VET. 

If this is done, community in South Sudan will always be aware of the progress of VET 

awareness in their areas. 

4.5.4 Advertising VET Schools and Colleges. 

The respondents were also asked by the researcher whether the media can promote VET 

awareness in Juba Community South Sudan through advertising the VET schools and colleges. 
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The table below shows the results that were got from the respondents as far as the radios usage of 

this strategy to promote VET in the Juba County found in South Sudan is concerned. 

Table 4.15: Does advertising VET Schools and Colleges by Radio create Public Awareness 

about VET in Juba County. 

Validity Frequency Percentage I 

Strongly Agree 42 51.9 I 

Agree 12 14.8 

Not Sure 5 6.2 

Disagree 10 12.3 

Strongly Disagree 12 14.8 

Total 81 100.0 
- -

Table 4.15 above clearly shows that radio in South Sudan can adopt this strategy to create public 

awareness about VET awareness in South Sudan. According to the above table, 22 (27 .I%) of 

respondents disagreed, 54 (66.7%) agreed and only 5 (6.2%) were not sure. Respondents in this 

study argued that majority of the nationals in South Sudan are ignorant and unaware about the 

existence of VET schools and colleges in their areas. By advettising such schools to the 

population of South Sudan therefore, the presence, location and activities of VET schools and 

Colleges will be exposed to the people of South Sudan. 

4.5.5 VET Public Announcements by Radio. 

The researcher asked the respondents whether VET awareness awareness in South Sudan can be 

promoted by ensuring that all the activities and events of VET are publicly announced by the 

radio in South Sudan. Results ofthis are shown in table 4.16 below. 
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Table 4.16: Can VET Public Announcements by Radio create Public Awareness about 

VET skill in Juba County. 

Validity Frequency Percentage 

Strongly Agree 31 38.3 

Agree 20 24.7 

Not Sure 10 12.3 

Disagree 10 12.3 

Strongly Disagree 10 12.3 

Total 81 100.0 

If the radio in South Sudan ensures to make all public announcements about VET activities and 

events in South Sudan, the public will become aware about VET in South Sudan. From table 5.6 

above, 20 (24.6%) of respondents disagreed, 51 (63.0%) agreed and 10 (12.3%) were not sure. 

Since 51 (63.0%) agreed, this shows that this strategy can be used by the radio to promote VET 

awareness in South Sudan. 

Then radio should therefore ensure to public announce all events and activities about VET 

awareness to the public. 

4.5.6 Educating People about VET Strategies and Objectives. 

Data was also collected by the researcher on whether VET awareness in South Sudan can be 

promoted among the public by educating the people of South Sudan about the goals, objectives, 

advantages and roles of VET in the economic, social and political life of the people of South 

Sudan. Results were as shown in table 4.17 below. 
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Table 4.17: Radio can create VET Awareness by Educating People about VET Strategies 

and Objectives. 

Validity Frequency Percentage 

Strongly Agree 36 44.4 

Agree 22 27.2 

Not Sure 10 12.3 

Disagree 7 8.6 

Strongly Disagree 6 7.4 

Total 81 100.0 

Basing on table 4.17, 13 (16.0 %) disagreed , 58 (71.6%) agreed and 10 (12.3) were not sure. 

Interpretation. 

Implication, this therefore means that for radio to effective promote VET skills awareness in 

South Sudan, radio must call for educative talk shows and invite specialists of VET so as to 

educate the public on Vocational Education and Training. In such talk shows, trained journalist 

with relevant information about VET should be relied on. 

Then radio should therefore ensure to public announce all events and activities about VET 

awareness to the public in order to be effective. 

By advettising such schools to the population of South Sudan therefore, the presence, location 

and activities of VET schools and Colleges will be exposed to the people of South Sudan. Hence 

effectiveness of radio in promoting VET will be experience by South Sudanese and the entire 

society as whole . 
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This thus implies that efforts also can be made by the government owned radio stations like 

South Sudan radio to promote VET among the nationals of Juba County since the government to 

supporting this project. To encourage radio and VET stakeholders to effective in promoting VET 

skills awareness among the nationals of South Sudan hence change and development. However 

government has made little effort to promote VET IN South Sudan according to the findings of 

this study more effort is required. 

The radio Jack adequate information about VET schools their objectives, mission, intentions, 

locations etc. Lack of such information by the radio stations is affecting the radios efforts to 

promote VET effectively among the South Sudanese nationals in Juba County. Yet radio would 

have done enough in solving the problem lack of peaceful existence due to several conditions 

affecting the nation which is just trying to recover from decades of civil wars and atrocities 

which still warring in South Sudan today. 
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CHAPTER FIVE 

5.0. SUMMARY, CONCLUSION AND RECCOMENDATIONS 

5.1. Introduction 

In this chapter, conclusions derived from the findings of the study in chapter four and five are 

discussed . These conclusions are discussed in accordance with the objectives of the study. This 

chapter also provides the possible recommendations on how the radio in South Sudan can 

promote VET awareness and later winds up the study with the conclusion. 

5.2.1. Summary 

The study was about the role of radio in promoting VET awareness in South Sudan. There were 

three research questions which guided the study and these are summarily discussed below. 

5.2.2. To Assess the Role ofRadio in Promoting Awareness of Vocational Education and 

Training in South Sudan 

Findings from the study revealed that the radio in South Sudan has role to play in promoting 

VET awareness, but this is not possible due to the factors influencing the role of radio in 

promoting VET awareness, radio stations are not effective enough in promoting and creation of 

awareness of VET awareness in South Sudan. This is because the researcher realized that the 

three radio stations that were used as the case study i.e. Miraya radio; Capital radio and South 

Sudan radio are not effective in the promotion of VET to the stakeholders. Seen from the 

findings of38 (47%) ofrespondents supported this and another 38 (47%) of respondents said the 

radio has done enough to inform the general public about the objectives and goals of the 

Vocational Education and Training skills/ Schools in Juba South Sudan. Furthermore few efforts 
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have been made by the radio to educate the people about the benefits, advantages and merits that 

they might attain when they join the VET schools and neither does the radio in South Sudan 

have been effective in mobilizing the public to attend trade fairs, exhibitions and publicity 

campaigns about VET. Also 46 (56.8%) of respondents disagreed saying radio stations in Juba 

County hardly invite VET and government education specialists to talk about issues concerning 

the progress of VET in South Sudan in the radio programmes. Thus lesser efforts have been done 

by the radio to promote VET awareness in South Sudan. Making this study relevant of promoting 

VET awareness in South Sudan with impact. 

5.2.3. Conclusion. 

5.2.4. To Assess the Role of Radio in Promoting VET Awareness in Juba South Sudan. 

The analysis and findings however realized the following conclusions that the radio stations in 

South Sudan are not doing enough to effectively promoting VET among the nationals. This is 

because the radio stations are not promoting VET to the stakeholders, not informing the general 

public about the objectives and goals of VET awareness, not educating the people about the 

benefits, advantages and merits that they might attain when they join the VET schools and 

neither does the radio stations been effective in mobilizing the public to attend trade fairs, 

exhibitions and publicity campaigns about VET. Majority of the respondents, radio stations do 

not invite VET and government education specialists to talk about issues concerning the progress 

of VET awareness in South Sudan in the radio programs due ownership and poor policies that 

affects media social responsibility to society particularly South Sudan being a new nation of 

Africa is lacking most policies, either they are new or even lacking. Thus making radio not 

effective, hence contributing little to promote VET awareness in South Sudan. 
' i 
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However, the radios failure to promote Vocational education skills effectively in South Sudan is 

due to some factors like the commercialization of radio programs which has made the advertisers 

to dictate the content of radio programs. There is also lack of educated and trained journalists 

and the central government is not morally and financially supporting the media to promote VET 

in south Sudan. Residents also prefer political programs due to the ongoing war between South 

Sudan and North Sudan and there is also lack of proper coordination between the media and the 

VET schools in South Sudan. The wrong community perception about VET has also prevented 

the radio from promoting VET awareness. However radio still has the potential to effectively 

promote VET awareness in South Sudan with impact, if properly plan by stockholders and 

government perpetuated lack of VET awareness in the country. 

5.2.5. Identifies Factors Influencing Radio in Promoting Awareness in Juba South Sudan. 

5.2.6. Recommendations 

For VET awareness to be promoted by the media in South Sudan, the following should be 

effectively done by the radio, government and VET schools themselves; 

For radio to effectively promote VET, radio should resort to entertaining and at the same time 

educating the public about VET as this can sensitize most especially the unemployed youth, 

women and ex-combatants about the presence of vocational education and training in South 

Sudan in Juba County. 

Secondly, radio in South Sudan can effectively promote VET awareness through covering all 

news events and current affairs about VET and advertise VET schools and colleges to the 

general public. The radio should also ensure to publicly announce all events and activities about 

VET awareness to the public and educate the public about the VET strategies and objectives. 
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... 

The government on the other hand should also ensure to morally and financially support the VET 

projects in the country and arrange VET educative programmes on government owned radio 

stations like the South Sudan radio. Government should also ensure to construct adequate VET 

schools to make VET easily accessible to the nationals of South Sudan. 

Lastly, VET schools in South Sudan should also ensure to create a linkage with the media. They 

should rely on the media to advertise their schools, the intakes, their taught courses and send 

VET professionals to interact with journalists on radio talk shows so as to inform the public 

about their presence, roles, activities, objectives etc. In order to be effectively promoted by the 

radio stations. 

However, promotion of vocational education in Southern Sudan is still complex, unpopular and 

problematic. According to most respondents from the TVET department Ministry of Education 

South Sudan in order to popularize (VET) in South Sudan effectively. There is need to acquire 

enough funding from Donors for the first one year, to cater for the better equipment, human 

resources and media in terms of adverts to create massive awareness of VET, however this still 

remains an issue to be addressed by the stakeholders and the media through awareness program 

paid for by the stakeholders, as lamented by a numbering of people interviewed by the researcher 

office of Ministry of education Juba on 8,March (2013).The Research Quotes one ofthe officials 

in an interview in his office in the ministry of Education South Sudan. "This research needs to be 

discussed with the government officials seriously after your research with a serious follow up 

that will have to be put in action seriously through your researchers imputed" 
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APPENDIX 1 
Instructions for filling the form (circle/underline/ticklfill in as appropriate) 

(a) Do you produce/ air/ receive any skills for employment Gobs) radio programs? 

(b) 1 Strongly agree /Agree/3No Opinion/4Disagree/?5Strongly Disagree 

(c) How often do you produce/receive any jobs /employment skills related programs? 

(d) 1 Daily/2Weekly/3Twise a month/4onthly/5Quarterly 

(e) It is possible for radio stations to produce employment/job skills related programs? 1 

Strongly agree /Agree/3No Opinion/4Disagree/?5Strongly Disagree 

(f) There is need for capacity building to produce and air jobs and employment related 

pragrames? 1 Strongly agree I Agree/3No Opinion/4Disagree/?5Strongly Disagree 

(g) We provide/receive wide coverage of employment /jobs related activities! Strongly 

agree /Agree/3No Opinion/4Disagree/?5Strongly Disagree 

(h) Public awareness on job/employment related issues is very high 1 Strongly agreed 

/Agree/3No Opinion/4Disagree/?5Strongly Disagree 

(i) We receive regular feedbacks from broadcast regarding employment/job related issues 

1 Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 

There is a need for production and broadcasting of employment I job related skills 

1 Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 

U) We are willing to participate in capacity building projects in future if consulted 

I Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 

(k) I have a free access to a radio set on a daily basis 

1 Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 

(I) I'm aware ofthe national employment and job skills policy? 

1 Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 

(m) I like and understand radio programs on employment skills related programs 

1 Strongly agree /2Agree/3No Opinion/4Disagree/? 5Strongly Disagree 
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