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Abstract

Purpose — The purpose of the study is to establish the impact of entrepreneurial resilience on the wellbeing of
women entrepreneurs. The study also examines how individual dimensions of entrepreneurial resilience
(hardiness, optimism and resourcefulness) impact the wellbeing of women entrepreneurs in the hospitality and
tourism industry of Uganda.

Design/methodology/approach — This study is cross-sectional and used a self-administered questionnaire
to gather data from women entrepreneurs. The data were analyzed using Statistical Package for Social
Sciences to run the descriptive, correlational and multiple regression analyses.

Findings — The results indicate that entrepreneurial resilience as a global variable significantly impacts
wellbeing of women entrepreneurs and at the dimensional level, only hardiness significantly impacts the
wellbeing of women entrepreneurs unlike optimism and resourcefulness.

Originality/value — This study is one of the limited investigations that have interrogated resilience and the
wellbeing of women entrepreneurs using evidence from a developing nation where government and non-
government organizations are still grappling with uplifting the position of women, including those engaged in
entrepreneurial activities. The major contribution of this study lies in its focus on how the dimensions of
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entrepreneurial resilience explain the wellbeing of women entrepreneurs operating in Uganda’s hospitality and
tourism industry which is mostly dominated by women compared to their male counterparts.
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1. Introduction

In this paper, we present the contribution of entrepreneurial resilience and its dimensions
(hardiness, optimism, resourcefulness) in fostering the wellbeing of women entrepreneurs. This
investigation was motivated by the low levels of wellbeing of women entrepreneurs in Uganda.
In particular, Culbreth et al. (2024) indicate that over 32.2% of Ugandan women who are
involved in business activities experienced stress and depression most of the time or all of the
time during the previous 30 days. In addition, 49.2% of the women reported cases of someone in
their home going to sleep without food. Furthermore, 95% of women entrepreneurs’ struggle to
create a work-life balance, leaving less time to use business as a means of caring for their
children (Oseremen, 2015). This is intensified by the fact that 65% of women entrepreneurs
experience restricted financial autonomy, notwithstanding their extensive work hours (Uganda
Bureau of Statistics, 2021). As a result, women entrepreneurs have become stressed, anxious,
depressed, worried and restless, which eventually constrains their overall wellbeing.

Currently, policymakers and scholars are trying to devise strategies to enhance the
entrepreneurial wellbeing of women. For policymakers in Uganda, the government through
the Ministry of Labour, Gender and Social Development launched the Uganda Women
Entrepreneurship Programme (UWEP) in 2019 as a platform to provide training, startup
capital and market for women-owned businesses. However, studies to evaluate the impact of
such interventions in improving the wellbeing of women seem to be lacking. For
entrepreneurship scholars who have interrogated entrepreneurial wellbeing, the focus is on
self-employment and problem-and emotion-focused coping (Nikolaev et al., 2023); financial
capability (Guo and Huang, 2023); gender inequality and gender roles (Love et al., 2024). As
such, less is documented on the impact of entrepreneurial resilience and its dimensions
(hardiness, optimism and resourcefulness) in enhancing the wellbeing of women
entrepreneurs.

Specifically, scholars have interrogated resilience as a global variable (see; Corner et al.,
2017; Shatté et al., 2017; Ayala and Manzano, 2014; Yuniati and Mukhlis, 2022; Purnomo
et al. (2021). Yet understanding the contribution of hardiness, optimism and resourcefulness
in catalyzing entrepreneurial wellbeing strengthens the entrepreneurship scholarship.
Moreover, Abonil et al. (2024) who unpacked resilience, focused on expatriate entrepreneurs
whose lifestyle and standards of living are totally different from those of women
entrepreneurs operating in developing nations like Uganda as a unique study context.
Uganda is known to be one of the most entrepreneurial countries in the world (Global
Entrepreneurship Monitor, GEM). In particular GEM (2014) reported Uganda as a country
with the highest level of total entrepreneurial activities across the globe, with 28% of
Ugandan adults owning or co-owning a new business. High involvement in entrepreneurial
activities implies impacts on the wellbeing of the entrepreneurs that is worth investigating.

Further engagement with extant literature demonstrated that the study of entrepreneurship
in the context of hospitality and tourism is at its inception stage (Alrawadieh et al., 2021).
Accordingly, the focus has been on home-based economic activities in Pakistan (Muhammad
et al., 2021), farming in Kenya (Kimmitt et al., 2020) and entrepreneurship in general
(Marshall et al., 2020). However, it is important to note the hospitality and tourism industry



is one of the fastest growing sectors in Uganda, and is the second largest in the country after Journal of Ethics in

product trade (Uganda Bureau of Statistics, 2022). Accordingly, the industry has so many
employment opportunities for both the skilled and unskilled labour (Fu et al., 2019),
comprising of over 65% of women business owners (Uganda Bureau of Statistics, 2020).
These women are engaged in various sectors of the industry that include; accommodation,
tour and travel, foods and beverages, events, recreation and ancillaries like crafts (Sisson and
Adams, 2013; Katongole et al., 2013; Alrawadieh, 2021; Limna, 2022). The industry is also
known to be labor intensive and time consuming (Memili and Kog, 2023; Sharma et al.,
2016), which is likely to affect the wellbeing of women entrepreneurs (Bichler et al., 2020;
Peters et al., 2019). Further still, the nature of work in the hospitality and tourism businesses
is associated with irregular schedules (Mugambwa et al., 2024) affecting their time for
family responsibilities resulting in to conflicts. Additionally, safety and harassment
especially for the bars and travel related services (Ram, 2018; Cheung et al., 2018) crisis like
economic instabilities and pandemics like COVID-19 (Wut et al., 2021; Duan et al., 2022;
Aydogan et al., 2024; Maliszewska et al., 2020) are other issues related to the nature of
hospitality and tourism industry. All these call for resilience in form of hardiness, optimism
and resourcefulness to curb stress, anxiety, depression and promote psychological
functioning for enhanced wellbeing.

Against that background, this study interrogates the impact of entrepreneurial resilience
and its dimensions (hardiness, optimism and resourcefulness) in promoting the wellbeing of
women entrepreneurs using evidence from the hospitality and tourism industry in Uganda.
Undertaking this study is vital in strengthening the existing literature at the intersection of
Hospitality entrepreneurship and wellbeing. In addition, it is vital in contributing to the
realization of Sustainable Development Goal 5 (SDG 5) that prioritizes gender equality and
women’s empowerment in both developed and developing nations, and SDG 3 emphasizes
healthy lives and well-being for all at all ages, particularly maternal mortality (3.1) and
mortality rate (3.1). Similarly, fostering the realization of Uganda Vision’s 2040, which
focuses on gender equality and women’s empowerment as prerequisites for social-economic
transformation (National Planning Authority, 2020). The rest of the paper contains a review
of existing literature, a presentation of the methods and materials, results, discussion,
summary and conclusion.

2. Literature review

2.1 Entrepreneurial wellbeing

The concept of entrepreneurial wellbeing has attracted the attention of scholars in the recent
past (Diener et al., 2018; Wiklund et al., 2019). From the psychological point of view, well-
being is conceptualized as subjective well-being that indicates the overall internal state of
mental wellness, which may include not only pleasure attainment and pain avoidance that is
hedonic and desire-based but also vitality, meaning and self-realization which is eudaimonic
(Shir and Ryff, 2022). However, Wiklund et al. (2019) viewed wellbeing in the context of
entrepreneurship as “the experience of satisfaction, positive affect, infrequent negative
affect, and psychological functioning in relation to developing, starting, growing, and
running an entrepreneurial venture.” In this case, psychological functioning refers to self-
acceptance, personal growth, purpose in life, environmental mastery, autonomy and positive
relations with others. On the other hand, Shir et al. (2019) define entrepreneurial wellbeing as
the “positive and distinctive mental state that reflects entrepreneurs’ affective and cognitive
experiences of engagement in entrepreneurship as the process of venture creation, and these
experiences are characterized by positive judgments of the entrepreneurial life and good
feelings about t.” This links well with the current scholars who present well-being as hedonic
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and eudaimonic (Pritchard et al., 2020). As such, this study conceptualized wellbeing in
terms of hedonic and eudaimonic wellbeing that captures life satisfaction, affect and
psychological functioning. This is intended to bridge gaps in extant literature that have
mostly focused on subjective wellbeing only (see GEM 2013; Shir et al., 2019).

2.2 Entrepreneurial resilience and wellbeing

As of now, there is no universally recognized definition of entrepreneurial resilience among
scholars. The concept is rooted from the Latin term resilire that means to jump back (Fatoki,
2018). Resilience can also be traced from physics where it refers to the ability of the
materials to not to break on exposure to stroke (E3onis, 2015). The psychologists on the other
hand refer to resilience as a person’s ability to confidently deal with any disasters and
pressures in their environment (Fletcher and Sarkar, 2013). Fatoki (2018) further defines
resilience as an individual’s capacity to recover from adversity and effectively handle
obstacles to achieve positive outcomes. Entrepreneurial resilience is also described as the
ability of an entrepreneur to effectively use their personal strengths and skills to adapt and
maintain their functioning in the face of adversity which could be before, during and after
experiencing challenges or setbacks (Williams et al., 2017). Therefore, this study views
entrepreneurial resilience as an entrepreneur’s capacity to effectively handle challenging
personal and market circumstances, as well as disruptive occurrences, while maintaining a
focus on the future.

A review of existing literature shows that entrepreneurial resilience is a vital predictor of
wellbeing. Specifically, in their study of why entrepreneurs often experience low, not high,
levels of stress, Baron et al. (2016), found that entrepreneurs’ psychological capital, of which
resilience is part, promoted greater subjective well-being by decreasing the levels of stress
encountered by the entrepreneurs through their entrepreneurial journey. Leon-Perez et al.
(2016) also reported that resilience improves wellbeing through reducing burn out and
lowering psychological distress. On the same note, Chatterjee et al. (2022) investigated
women entrepreneurs at the base of the pyramid and revealed that resilience enabled the
entrepreneurs to flourish and have a high wellbeing, they remained cheerful and determined
in hard times. As such, it is hypothesized that:

HI. Entrepreneurial resilience significantly impacts the wellbeing of women entrepreneurs.

2.3 Hardiness and entrepreneurial wellbeing

Hardiness is conceptualized as a personality trait that is typically linked to an individual’s
capacity to effectively handle and react to stressful life events by using coping mechanisms
that transform potentially unfavorable situations into chances for growth and learning
(Buheji, 2023). Bartone et al. (2022) documented that hardiness serves as a safeguard against
stress-related issues in many professions, encompassing executives, bus drivers, nurses,
police officers, students and military personnel. In this study, we adopted Stein and Bartone
(2020) conceptualization of hardiness as the trait that enhances the women entrepreneurs’
ability to withstand and recover from stress.

Engagement with extant literature shows that several studies have been conducted on
hardiness and wellbeing. For instance, Kowalski and Schermer (2019) demonstrated a
correlation between hardiness and decreased anxiety levels. In addition, Bartone and Homish
(2020) show that hardiness is associated with reduced levels of depression in various
stressful situations. Similarly, in a study by Buheji (2023) about the people of Gaza, it was
reported that hardiness enhanced mental health and psychological functioning among the



people of Gaza. This is because individuals with high levels of hardiness exhibit a robust Journal of Ethics in

sense of dedication and direction in life; they possess the belief that they have the ability to
control or exert influence on the events they encounter. Furthermore, Reknes et al. (2018)
found that hardiness enabled the employees to overcome the depression and anxiety that they
face in their working environment, hence maintaining good mental health, using evidence
from Norwegian oil and gas companies. It is also important to note that hardiness reduces
cases of burnout among workers in the USA by lowering fatigue and demoralization due to
excess work and the feeling of being unsuccessful in life, which affects their mental health
(Bartone et al., 2022). On the contrary, a non-significant relationship was also found between
hardiness and the employees’ general health and wellbeing among employees in an Italian
company by Mazzetti et al. (2019). Despite the several studies on hardiness, it is evident that
less is done in investigating how it explicates the wellbeing of women entrepreneurs. Based
on the foregoing discussion, it can be hypothesized that:

Hla. Hardiness significantly impacts the wellbeing of women entrepreneurs.

2.4 Optimism and entrepreneurial wellbeing

In this study, we conceptualized optimism as an anticipation that the future will bring a
greater number of positive events than negative ones (Parveen et al., 2016). Scholars have
presented optimism as a significant antecedent to different phenomena. Accordingly,
Bazargan-Hejazi et al. (2023) found a positive association between optimism and wellbeing
among medical college students. Optimism was also found to be positively related to the
psychological wellbeing of adolescents in a study by Parveen et al. (2016). This is possible
because with optimism, individuals are able to make more favorable evaluations, focus more
on positive information about the future, show less worry about stressful future occurrences,
possess a stronger drive to achieve their goals, and, as a result, experience improved
wellbeing. In another study by Ficher et al. (2018), it was reported that optimism is
associated with low levels of anxiety. Similarly, Mohindru and Sharma (2019) found a
positive association between optimism and wellbeing among adults, as such individuals
always avoid negative thoughts and just keep positive in all situations which improves their
wellbeing. Despite the growing number of researchers on optimism and wellbeing among
different people, we note that less focus has been paid to women entrepreneurs, yet they are
vital in contributing to the social and economic transformation of developing economies the
world over and yet through their entrepreneurial journeys, there are many ups and downs
which affect their wellbeing. Therefore, we hypothesize that:

H1b. Optimism significantly impacts the wellbeing of women entrepreneurs.

2.5 Resourcefulness and entrepreneurial wellbeing

Resourcefulness is generally perceived as personal and social (Michaelis et al., 2022;
Zauszniewski, 2016). In particular, personal resourcefulness refers to an individual’s
capacity to autonomously carry out their daily activities in challenging situations and their
ability to use self-reliant techniques to manage hardships or obstacles. On the other hand,
social resourcefulness is the ability to seek assistance from others when one is unable to
handle a situation independently. This includes obtaining aid from professionals, as well as
from family and friends (Guo et al., 2019). Yang et al. (2019) viewed resourcefulness as an
individual’s ability to effectively deal with distress by using cognitive and behavioral skills
and drawing from both internal and external resources. In this study, resourcefulness is
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viewed as the ability to perform one’s everyday tasks independently and to seek help from
others when unable to complete these tasks on one’s own.

Researchers such as Zauszniewski (2016) reported that individuals who possess superior
resourcefulness abilities are at a reduced risk of experiencing depression or exhibiting fewer
symptoms of depression, and that resourcefulness is widely recognized as a beneficial
psychosocial and behavioral asset for combating depression. Similarly, Guo et al. (2019), in
their study about resourcefulness, stress and depression among elderly stroke patients in
China revealed that resourcefulness helps reduce the harm of stress and depression among
these individuals. Yang et al. (2017) studied depression, resourcefulness and self-harm
behavior among adolescent students and reported that students who are more resourceful
have fewer depression symptoms and are less likely to be involved in self-harm actions. This
is possible because these students are able to consult with professionals around them, like
teachers, counselors and family members, to overcome the challenges they face. From the
above-mentioned investigation, less attention has been given to the wellbeing of women
entrepreneurs, thus presenting a need for the current study that hypothesizes that:

Hlc. Resourcefulness significantly impacts the wellbeing of women entrepreneurs.

3. Materials and methods

3.1 Design, sample and sampling technique

The study adopted a cross-sectional and correlational design to establish relationships
between study variables. Data were gathered at a single point in time that is from January
2024 to March 2024 with aid of a self-administered questionnaire. A questionnaire was used
because it fits big samples, promotes confidentiality, it is easy to interpret and it also saves
time (Ornstein, 2014; Yaddanapudi and Yaddanapudi, 2019). The usage of questionnaires is
very common in existing literature (see; Sendawula, et al., 2023; Najjinda et al., 2023;
Turyakira et al., 2024; Tibaingana et al., 2024). Data were gathered from 117 hospitality and
tourism business that were purposively selected based on being; registered, a woman owned
business; operating in the hospitality and tourism industry and availability to participate in
the data collection exercise. The above method was used since we lacked a reliable sampling
frame and the databases from government Ministries, Departments and Agencies such as the
Ministry of Tourism and Uganda Tourism Board is incomplete. This method is common in
related studies conducted in Uganda (see; Katongole, Ahebwa, and Kawere, 2013;
Manzanera-Ruiz et al., 2023; Dawa, and Jeppesen, 2016). As such, the sampled businesses
include; accommodation (16), foods and beverages (32), tour and travel (20), events and
conferences (12), entertainment and recreation (13) and Souvenirs (24). The women business
owners constituted the unit of inquiry since they have adequate experience and knowledge
about their businesses, resilience and wellbeing.

3.2 Validity and reliability of the questionnaire

To ensure validity of the questionnaire, it was developed using measurement scales from
previous researchers like Wiklund, et al. (2019) and Ayala and Manzano (2014). Further still,
the questionnaire was given to two academicians, two practitioners and two policymakers to
test for the relevance and applicability of the questionnaire items. Content validity index was
also calculated and found to be above 0.7 for all the study variables. The instrument was then
revised to capture the suggestions made before proceeding to data collection. For reliability,
Cronbach’s alpha coefficients for entrepreneurial resilience and wellbeing were calculated
and found to be above 0.7 implying that the questionnaire was reliable.



3.3 Measurement and operationalization of variables

This study has entrepreneurial resilience and entrepreneurial wellbeing as the main
variables. Information from respondents on both variables was obtained through a close-
ended questionnaire designed on a five-point Likert scale. As such, entrepreneurial
wellbeing was operationalized in terms of life satisfaction, affect and psychological
functioning (Wiklund et al., 2019; Diener et al., 2018). Entrepreneurial resilience, on the
other hand, was measured and operationalized in terms of hardiness, optimism and
resourcefulness (Ayala and Manzano, 2014; Fatoki, 2018; Bernard and Barbosa, 2016).
As such, the detailed presentation of the measurement, operationalization and some items
of the study variables is illustrated in Table 1.

3.4 Common methods bias

In this study, Podsakoff et al. (2003)’s procedural guidelines were adopted to minimize bias
during the data collection process. Specifically, by defining unfamiliar items; avoiding vague
concepts; keeping items simple and specific; avoiding double-barreled questions; and
keeping sentences short and simple. The items were adapted from previously developed
scales and refined further during the pre-test phase through interaction with potential
respondents. In addition, we safeguarded the respondents’ anonymity.

3.5 Data analysis

Analysis of the quantitative data was done using Statistical Package for the Social Sciences
(SPSS.25) to run descriptive statistics, correlation and hierarchical regression to predict the
explanatory power of entrepreneurial resilience and its dimensions on the wellbeing of
women entrepreneurs using evidence from Uganda’s hospitality and tourism industry.

4. Study results

4.1 Respondent characteristics

The study considered age group, marital status, level of education and experience in business as
key characteristics of the respondents that participated in the study as presented in Table 2.
Results in Table 2 indicate that most of the respondents are in the age bracket of 20-39 (33%)
and are mostly single (31%). This shows that youths are mostly supported by the government in
its economic interventions. It is also important to note that the majority of the respondents have
secondary education as their highest level of education (36%). This shows that less educated
people who can not compete favorably in the job market are highly considered in these
programs, and the majority have experience operating their businesses for about 1-3 years.

4.2 Firm characteristics

The study considered legal form of business, years in operation, number of employees and
nature of businesses as the characteristics of the businesses studied. The findings are
presented in Table 3. As such, study results in Table 3 indicate that most of the hospitality
and tourism businesses that participated in the pre-test are operating under the food and
beverage subsector (27%), followed by those in support services (21%) and the least are
under events and conferences (10%). This suggests that most women entrepreneurs running
food and beverage businesses mostly benefit from government interventions. Concerning the
legal form of business, most of the pre-tested businesses are operating as partnerships (52%),
meaning that the government prioritizes women entrepreneurs who are working together as
interventions as compared to those who are operating other legal forms of businesses. In
terms of the number of employees, most of the businesses employ between 1 and 10 workers
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Table 2. Respondent characteristics

No. Item Frequency %
1 Age bracket
20-29 38 33
30-39 31 26
40-49 20 17
50-59 19 16
60 and above 9 8
2 Level of education
Primary 12 10
Secondary 42 36
Diploma 27 23
Bachelors 27 23
Masters 9 8
3 Experience in business
Less than 1 year 15 13
1 — three years 39 33
4 —six years 24 21
7 — nine years 28 24
10 years and above 11 9
Notes(s): n=117
Source(s): Authors’ own work
Table 3. Firm characteristics
No. Item Frequency %
1 Type of business
Accommodation 16 14
Foods and beverages 32 27
Tour and travel 20 17
Entertainment and recreation 13 11
Events and conferences 12 10
Support services (souvenirs) 24 21
2 Legal form of business
Sole proprietorship 39 33
Partnership 60 52
Limited liability 18 15
3 Number of employees
1-10 60 51
11-50 42 36
51-100 15 13
4 Firm age
Less than 5 years 39 33
5-9years 53 45
10 years and above 25 21

Notes(s): n=117

Source(s): Authors’ own work
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(51%), denoting that most of the supported businesses are mostly small, with the goal of supporting
them to grow and become bigger companies to support the country’s social and economic
transformation agenda. Likewise, most supported businesses have been in existence for a period of
5-9years, showing that businesses that have tried to sustain their operations are supported to
minimize challenges of boosting new businesses that are still grappling with newness issues.

4.3 Descriptive statistics

The study results in Table 4 present the descriptive statistics for the study variables. The
means and standard deviations for entrepreneurial wellbeing and resilience are 2.4863;
3.1341 and 1.13312; 0.81706 respectively; for hardiness, the mean and standard deviation
are 3.5853 and 0.73526 respectively; and for optimism, the mean and standard deviations are
3.4433 and 1.21984, respectively. The mean and standard deviation for resourcefulness are
3.1738 and 1.21437, respectively. As such, Field (2009) indicates that the estimated means
accurately represent the data, while the standard deviations, on the other hand, show the
degree to which the means accurately represent the data. Thus, the calculated means
adequately represent the data in this study. In the same vein, skewness results are presented
and they are close to zero, indicating that the data is normally distributed.

4.4 Correlational analysis results

We conducted correlation analysis in this study to assess discriminant validity and to present
the initial findings about the relationship between the study variables (see Table 5).
According to the study results, the association between the study variables is not high,
confirming that they are distinctively different. Regarding the correlational results in Table 4,
there is a significant positive relationship between entrepreneurial resilience and the
wellbeing of women entrepreneurs (r = 0.665**, p < 0.01). This implies that a positive
change in the level of entrepreneurial resilience will result in a positive change in the level of
wellbeing of women entrepreneurs. Furthermore, hardiness has a positive and significant
relationship with women entrepreneurs’ entrepreneurial wellbeing (r = 0.699**, p < 0.01).
This shows that a unit change in hardiness results in a 69.9% change in the wellbeing of
women entrepreneurs. In the same vein, optimism is significantly and positively associated
with the entrepreneurial wellbeing of women entrepreneurs (r = 0.533*", p < 0.01), meaning
that a unit change in optimism translates into 53.3% alternations in the entrepreneurial
wellbeing of women. Finally, resourcefulness is positively and significantly related to the

Table 4. Descriptive statistics

N Min Max Mean SD
Variables Stat Stat Stat Stat Stat
Entrepreneurial wellbeing 117 2.85 5.00 2.4863 1.13312
Affect 117 1.10 4.00 3.6242 1.23549
Psychological functioning 117 1.85 5.00 3.4012 1.12366
Life satisfaction 117 1.00 5.00 4.2336 1.15333
Hardiness 117 1.63 4.00 3.5853 0.73526
Optimism 117 2.13 5.00 3.4433 1.21984
Resourcefulness 117 1.17 5.00 3.1738 1.21437
Entrepreneurial resilience 117 2.57 5.00 3.1341 0.81706
Valid N (listwise) 117

Source(s): Authors’ own work
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wellbeing of women entrepreneurs (r = 0.579"", p< 0.01), denoting that a change in
resourcefulness results in a 57.9% improvement in the entrepreneurial wellbeing of women.
Regarding the control variables that include the legal form of business, firm size (number of
employees) and firm age, none of them is significantly related to the entrepreneurial
wellbeing of women, implying that the model is not affected by the confounding factors.

4.5 Regression analysis

In this study, Hierarchical regression analysis was run to validate our hypotheses. This is
because, it effectively determines which predictor variable contributes the most to variations in
the outcome variable and demonstrates the incremental contribution of an additional
independent variable in explaining the dependent variable (Field, 2009). The usage of
hierarchical regression analysis is common in extant literature (see; Sendawula et al., 2021;
Bananuka et al., 2022; Kezaabu et al., 2024). This is because correlation results only offer initial
indications of the relationship between the independent and dependent variables. In Model 1
(see Table 6), we controlled for legal form of the business, firm age and firm size as suggested
by Bartov et al. (2000) who asserted that failure to control for confounding factors may make
some study hypotheses rejected when they would have been accepted. As such, study results
indicate that all the control variables are insignificant in explicating the wellbeing of women
entrepreneurs. This confirms that the confounding factors have no impact on our model.

We incorporated entrepreneurial resilience into Model 2 and discovered that it was
significant in predicting the wellbeing of women entrepreneurs in Uganda. At this point, the
model explicates 43.9% of wellbeing (R2 change = 0.439). Thus, H1, which states that
entrepreneurial resilience significantly impacts the wellbeing of women entrepreneurs is
confirmed and supported. In Model 3, we entered hardiness in the equation and it predicts
47.7% of wellbeing (R? change = 0.477). As a result, for a unit change in hardiness, the

Table 6. Hierarchical regression analysis results

Item Model1  Model2 Model3 Model4 Model5 Tolerance VIF
Constant 4.564 1.328 1.129 1.046 0.970 Na Na
Independent variables

Entrepreneurial resilience 0.663** 1 1
Hardiness 0.695**  0.598**  0.547**  0.449 2.227
Optimism 0.146 0.112 0.509 1.966
Resourcefulness 0.111 0.495 2.019
Control variables

Legal form -0.089 -0.086 -0.030 -0.042 -0.048 Na Na
Firm age 0.157 0.141 0.112 0.125 0.121 Na Na
Firm size 0.007 0.017 -0.049 -0.047 -0.026 Na Na
Model summary

R 0.143 0.678 0.706 0.714 0.718

R square 0.021 0.46 0.498 0.510 0.516

Adjusted R square -0.005 0.441 0.480 0.488 0.490

R square change 0.021 0.439 0.477 0.012 0.006

Model F 0.791 23.851 27.762 23.090 19.539

Durbin Watson 1.926

Note(s): **Significance at the 0.01 level; Dependent variable: Entrepreneurial Wellbeing
Source(s): Authors’ own work




wellbeing of entrepreneurs’ changes by 0.695 units. Therefore, Hla which states that Journal of Ethics in

hardiness significantly impacts the wellbeing of women entrepreneurs is validated and
supported.

This above-captioned results are not surprising due the fact that in Uganda, women are
very committed entrepreneurs who work hard to balance business and family responsibilities
with the goal of retaining their autonomy. In addition, women entrepreneurs face multiple
challenges revolving around business resources, handling family-based responsibilities and
societal expectations. This strengthens their skillset in terms of decision-making,
networking, work scheduling, employee relations and family management. In turn, women
entrepreneurs become more competent, attain person growth that demonstrate improved
psychological functioning.

Study results in Model 4 and 5, however indicate that optimism and resourcefulness
insignificantly impact the wellbeing of women entrepreneurs. This is because optimism and
resourcefulness explain wellbeing by 1.2% and 0.6% respectively with insignificant beta
values of 0.146 and 0.111 respectively and hence H1b and Hlc were not confirmed and
supported as initially conceptualized.

The insignificance of the optimism could be attributed to the fact that despite the women
entrepreneur’s positive attitude and beliefs in running their businesses in challenging
situations, the social, economic and political situation in Uganda undermine their
hopefulness. In particular, the poor economic situation makes a number of customers buy
items on credit and most of them usually do not pay, resulting into continuous losses that
result into low levels of optimism among women entrepreneurs. Socially, the Ugandan
culture is not supportive in terms of starting, operating and sustaining a business to the extent
that even when women entrepreneurs need additional capital to boost their businesses, they
are not always supported. As a result, they go for bank loans that put them on pressure as well
as constraining business performance, which leads to stress, depression, sleeplessness and
failure to meet business and family-based needs and responsibilities.

Concerning resourcefulness, its insignificance could be due to the fact that as women
entrepreneurs work hard to boost their wellbeing using the little resources, it is common in
Uganda for spouses to misuse women owned resources. In particular, some spouses use
women owned businesses to get bank loans and at the end, the business is taken up by the
bank. Others use capital for their wives to solve other personal challenges with less hope of
paying it back. Moreover, resources in form of assets such as business land are sold by men
to achieve their goals instead of supporting their wives to grow their business as strategic
pathway for attaining improved wellbeing.

We also conducted tests for multicollinearity at two different levels. To start with, we
assessed the presence of strong associations among the study variables and found that they
are within an acceptable range, specifically not over 0.8 (Field, 2009). In addition, we
performed the Durbin-Watson test, which was found to be 1.926. Field suggests that a
Durbin-Watson value of 2 is optimal. Given that our study’s Durbin-Watson value is near 2, it
is highly probable that there are no serial correlations. Finally, we performed other variance
inflation factors (VIF) and tolerance values as further multicollinearity tests. The study
findings presented in Table 6 indicate that the VIF is less than 10, while the tolerance values
are greater than 0.2, which is considered acceptable according to Field (2009).

5. Discussion

The study results indicate that entrepreneurial resilience significantly impacts the wellbeing
of women entrepreneurs. This means that resilience as a global variable is a significant
antecedent to the entrepreneurial wellbeing of women in Uganda’s hospitality and tourism
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industry. As such, when women entrepreneurs demonstrate resilience by bouncing back in
case of uncertainties and do not give up while running their business, they are likely
overcome any stressful incidences and also attain their desires and goal hence registering
high levels of wellbeing. The study findings are in agreement with Newman et al. (2018)
who revealed a strong relationship between entrepreneurial resilience and the wellbeing of
entrepreneurs. Similarly, Baron et al. (2016) in their study on business founders in the USA
also reported that resilience promoted the wellbeing of entrepreneurs. This is true because
once the entrepreneurs are able to face hard time, bounce back after challenges, they can
overcome any stress, anxiety and depression. In another study on the resilience and
wellbeing of nursing students in Hong Kong, Chow et al. (2018) reported resilience to be a
significant predictor of wellbeing, a finding that is in line with the work of Shatté et al. (2017)
who postulated that resilience is positively related to stress, depression and other business
outcomes in challenging business environments.

Study results also show that hardiness significantly impacts the wellbeing of women
entrepreneurs. This means that when women entrepreneurs have the ability to focus and
clearly think about their businesses, bounce back in case of uncertainty and comprehensively
deal with all that happens, they will keep on trying to run their businesses despite the
challenges and learn from their failure hence improving on their wellbeing. Additionally,
women entrepreneurs with high levels of hardiness are able to develop confidence in making
their decisions(autonomy), stay positive and focused on their goals (sense of purpose in life)
and build their competencies through their networks which are indicators improved
psychological functioning. Also with hardiness, the women entrepreneurs are able to
overcome stressors which contributes to their happiness. Our results are in agreement with
Buheji (2023), who reported that hardiness enhanced mental health and psychological
functioning among the people of Gaza. This is because individuals with high levels of
hardiness exhibit a robust sense of dedication and direction in life; they possess the belief that
they have the ability to control or exert influence on the events they encounter. This finding
also resonates well with Bartone et al. (2022), who reported that hardiness reduces cases of
burnout among workers in the USA by lowering fatigue and demoralization due to excess
work and the feeling of being unsuccessful in life, which affects their mental health.

Contrary to the initial hypothesis, our results demonstrate that resourcefulness does not
significantly impact the wellbeing of women entrepreneurs. This shows that even when
women entrepreneurs try to be flexible with the ability to adjust to any situation, it may not
positively translate into improved wellbeing. In addition, having other people like
professionals, family members and friends to engage with in case of any business issue may
not also enable women entrepreneurs to be fully supported to overcome stress and depression
to improve their wellbeing. In the Ugandan context, these findings are not surprising because
women entrepreneurs find it difficult to get support even from their spouses as a conduit
for attaining improved wellbeing. Moreover, most resource personnels especially the
professionals like business coaches, lawyers and financial advisors are very expensive to hire
in supporting operations of women-owned businesses. Furthermore, it is a common practice
in Uganda that people including relatives may not want to see others grow and develop, as
such they do whatever it takes to demotivate and discourage them by misusing businesses
resources especially finance into nonproductive activities to a point of stressing them and
losing morale in operating businesses.

Study results disagree with Yang et al. (2017) who indicated that students who are more
resourceful have less depression symptoms and are less likely to be involved in self-harm
actions. The contradiction with our findings could be attributed to the fact that Yang et al.’s
findings were based on students whose needs, wellbeing enhancers and stressors are



significantly different from those of women entrepreneurs. In addition, students are not Journal of Ethics in

engaged in entrepreneurial activities and as a result, they mostly need support from their
teachers and not other professionals that have to be paid and facilitated separately to provide
support mechanisms needed to attain improved wellbeing.

Relatedly, optimism was found to insignificantly impact the wellbeing of women
entrepreneurs. This finding is not surprising due to the fact that even when women
entrepreneurs have positive feelings about whatever is happening in their businesses, when
such events are persistent, women entrepreneurs get overwhelmed, stressed, depressed and
eventually lose their sense of purpose in life an indicator of low wellbeing. Based on our
implicit knowledge of the study context, the stereotype among Ugandans that women cannot
manage businesses while fulfilling their family-based responsibilities of giving birth and
taking care of the children affects the hopefulness in operating successful businesses as a
strategic pathway for improving their wellbeing. This finding contradicts with the findings of
Mohindru and Sharma (2019), Bazargan-Hejazi et al. (2023). The disagreement could be
attributed to the fact that the above-mentioned studies were conducted among adults and
medical college students, whose characteristics and experiences are significantly different
from those of female entrepreneurs since entrepreneurial journey is a roller coaster (De Cock
etal., 2020) with many different challenges as compared to other professions and endeavors.

6. Summary and conclusion

This study aimed at establishing the impact of entrepreneurial resilience on the wellbeing of
women entrepreneurs, and how individual dimensions of entrepreneurial resilience
(hardiness, optimism and resourcefulness) explicitly affect the wellbeing of women
entrepreneurs in the hospitality and tourism industry of Uganda. This was realized through a
questionnaire survey in which quantitative data was gathered from 117 women entrepreneurs
from Uganda’s hospitality and tourism industry. According to this study, entrepreneurial
resilience as a global variable significantly impacts the wellbeing of women entrepreneurs. In
addition, hardiness significantly impacts the entrepreneurial wellbeing of women, unlike
optimism and resourcefulness that are insignificant in impacting wellbeing of women
entrepreneurs at the dimension level.

7. Practical implication

Based on the research findings and discussion, this paper provides valuable contributions to
academia, policy and the business community. Hence, this study adds a unique perspective to
the current understanding of entrepreneurial wellbeing, as entrepreneurship scholars have
not fully explored resilience and its dimensions. In addition, the study presents hardiness as a
vital dimension in impacting the wellbeing of women entrepreneurs, unlike optimism and
resourcefulness. Thus, women entrepreneurs should engage in peer support networks to
access relevance resources such as finance, information, emotional support and assets that
are vital in fostering their hardiness, optimism and resourcefulness. In addition, women
entrepreneurs should receive training on stress management that is crucial in enabling them
to manage challenging situations and events. This will enable women entrepreneurs not to
give up while operating their businesses amidst the challenges, deal with whatever comes
their way and take unpopular decisions if they are registered for improved wellbeing.

For policymakers, they should offer resilience training to women entrepreneurs. This
training will unlock the entrepreneurs’ ability to take bold decisions and become strong risk
takers so that even if they are not certain of what is likely to come out of their businesses,
they persistently operate them to attain greater success, which is vital in fostering their
wellbeing. In addition, the above-captioned training should integrate resilience-building with
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subsidized access to professional advisory services such as legal, accounting, banking,
insurance, business consultancy, marketing, ICT and human resource training services to
enhance resourcefulness in women owned businesses.

Similarly, policymakers, especially the Ministry of Gender, Labour and Social
Development, should encourage women entrepreneurs to become more confident and join
social and business groups with the goal of establishing relationships with different
stakeholders. This will enable them to get access to multiple financial, material and physical
resources that are vital in their business operations reducing cases of stress, depression. It
will further make their businesses successful hence improving their personal growth,
self-acceptance as well as sense of purpose in life.

8. Limitations and areas for future research

Nonetheless, there are some limitations to this study that merit investigation in subsequent
studies. The study’s design was cross-sectional, which constrained its scope to a specific
moment during the measurement period. The need for a longitudinal study arises from the
inevitable evolution of perceptions regarding the phenomenon under investigation.
Furthermore, the exclusive quantitative nature of the study necessitates the use of mixed
methods or qualitative approaches in future studies to gain a more comprehensive
understanding of the entrepreneurial wellbeing of women in Uganda. Moreover, the current
study focused on the hospitality and tourism industry, yet women entrepreneurs operate in
other sectors of the Ugandan economy that are worth investigating. These include; the
agricultural, trade, industry and manufacturing with the goal of validating the study’s
findings. In addition, future studies can explore gender-specific societal pressures that might
uniquely affect women entrepreneurs’ optimism and resourcefulness in Uganda since this
study found them to be insignificant in explaining the wellbeing of women entrepreneurs.
Finally, the study predicts 49% of the variance in the wellbeing of women entrepreneurs,
indicating the need for future research to explore additional antecedents of the
entrepreneurial wellbeing of women entrepreneurs in Uganda and other contexts.

References

Abonil, M., Shrivastava, A. and Hyland, L. (2024), “Resilience and well-being among expatriate
entrepreneurs: envisioning life after a global crisis”, Global Business and Organizational
Excellence, Vol. 43 No. 2, pp. 107-121, doi: 10.1002/joe.22225.

Alrawadieh, D.D. (2021), “Mapping the governmental response to the COVID-19 pandemic and its
implications on the hospitality and tourism industry: the case of Turkey”, COVID-19 and the
Hospitality and Tourism Industry, Edward Elgar Publishing, doi: 10.4337/9781800376243.00032,
pp. 360-368.

Alrawadieh, Z., Altinay, L., Cetin, G. and Simsek, D. (2021), “The interface between hospitality and
tourism entrepreneurship, integration and well-being: a study of refugee entrepreneurs”,
International Journal of Hospitality Management, Vol. 97, p. 103013, doi: 10.1016/j.ijhm.2021.
103013.

Ayala, J.C. and Manzano, G. (2014), “The resilience of the entrepreneur. Influence on the success of the
business. A longitudinal analysis”, Journal of Economic Psychology, Vol. 42, pp. 126-135, doi:
10.1016/j.joep.2014.02.004.

Aydogan, M., de Esteban Curiel, J., Antonovica, A. and Cetin, G. (2024), “Characteristics of crises
resilient organizations in the hospitality and tourism industry”, International Journal of
Contemporary Hospitality Management, Vol. 36 No. 4, pp. 1432-1453.


http://dx.doi.org/10.1002/joe.22225
http://dx.doi.org/10.4337/9781800376243.00032
http://dx.doi.org/10.1016/j.ijhm.2021.103013
http://dx.doi.org/10.1016/j.ijhm.2021.103013
http://dx.doi.org/10.1016/j.joep.2014.02.004

Bananuka, J., Nkundabanyanga, S.K., Kaawaase, T.K., Mindra, R.K. and Kayongo, IN. (2022), “Sustainability
performance disclosures: the impact of gender diversity and intellectual capital on GRI standards
compliance in Uganda”, Journal of Accounting in Emerging Economies, Vol. 12 No. 5, pp. 840-881.

Baron, R.A., Franklin, R.J. and Hmieleski, K.M. (2016), “Why entrepreneurs often experience low, not
high, levels of stress: the joint effects of selection and psychological capital”, Journal of
Management, Vol. 42 No. 3, pp. 742-768, doi: 10.1177/0149206313495411.

Bartone, P.T. and Homish, G.G. (2020), “Influence of hardiness, avoidance coping, and combat
exposure on depression in returning war veterans: a moderated-mediation study”, Journal of
Affective Disorders, Vol. 265, pp. 511-518, doi: 10.1016/j.jad.2020.01.127.

Bartone, P.T., McDonald, K. and Hansma, B.J. (2022), “Hardiness and burnout in adult US workers”,
Journal of Occupational and Environmental Medicine, Vol. 64 No. 5, pp. 397-402, doi: 10.1097/
JOM.0000000000002448.

Bartone, P.T., McDonald, K., Hansma, B.J. and Solomon, J. (2022), “Hardiness moderates the effects of
COVID-19 stress on anxiety and depression”, Journal of Affective Disorders, Vol. 317,
Pp. 236-244, doi: 10.1016/j.jad.2022.08.045.

Bartov, E., Gul, F.A. and Tsui, J.S. (2000), “Discretionary-accruals models and audit qualifications”, Journal
of Accounting and Economics, Vol. 30 No. 3, pp. 421-452, doi: 10.1016/S0165-4101(01)00015-5.

Bazargan-Hejazi, S., Dehghan, K., Chou Bs, S., Bailey, S., Baron Mph, K., Assari Md, S., ... Bazargan,
M. (2023), “Hope, optimism, gratitude, and wellbeing among health professional minority
college students”, Journal of American College Health, Vol. 71 No. 4, pp. 1125-1133, doi:
10.1080/07448481.2021.1922415.

Bernard, M.J. and Barbosa, S.D. (2016), “Resilience and entrepreneurship: a dynamic and biographical
approach to the entrepreneurial act”, M@ n@ Gement, Vol. 19 No. 2, pp. 89-123.

Bichler, B.F., Kallmuenzer, A. and Peters, M. (2020), “Entrepreneurial ecosystems in hospitality: the
relevance of entrepreneurs’ quality of life”, Journal of Hospitality and Tourism Management,
Vol. 44, pp. 152-161, doi: 10.1016/j.jhtm.2020.06.009.

Buheji, M. (2023), “Redefining the meaning of Hardiness-Gaza lab”, International Journal of
Management (IJM), Vol. 14 No. 7, pp. 77-95.

Chatterjee, 1., Shepherd, D.A. and Wincent, J. (2022), “Women’s entrepreneurship and well-being at the
base of the pyramid”, Journal of Business Venturing, Vol. 37 No. 4, p. 106222, doi: 10.1016/j.
jbusvent.2022.106222.

Cheung, C., Baum, T. and Hsueh, A. (2018), “Workplace sexual harassment: exploring the experience
of tour leaders in an Asian context”, Current Issues in Tourism, Vol. 21 No. 13, pp. 1468-1485,
doi: 10.1080/13683500.2017.1281235.

Chow, K.M., Tang, W.K.F., Chan, W.H.C., Sit, W.H.J., Choi, K.C. and Chan, S. (2018), “Resilience and
well-being of university nursing students in Hong Kong: a cross-sectional study”, BMC Medical
Education, Vol. 18 No. 1, pp. 1-8.

Corner, P.D., Singh, S. and Pavlovich, K. (2017), “Entrepreneurial resilience and venture failure”,
International Small Business Journal: Researching Entrepreneurship, Vol. 35 No. 6,
pp. 687-708, doi: 10.1177/0266242616685604.

Culbreth, R.E., Nielsen, K.E., Mobley, K., Palmier, J., Bukuluki, P. and Swahn, M.H. (2024), “Life
satisfaction factors, stress, and depressive symptoms among young women living in urban
Kampala: findings from the TOPOWA project pilot studies”, International Journal of
Environmental Research and Public Health, Vol. 21 No. 2, p. 184, doi: 10.3390/ijerph21020184.

Dawa, S. and Jeppesen, S. (2016), “Employment in the tourism industry: a pathway to entrepreneurship
for Ugandan youth”, Young Entrepreneurs in Sub-Saharan Africa, pp. 206-216. Routledge.

De Cock, R., Denoo, L. and Clarysse, B. (2020), “Surviving the emotional rollercoaster called

entrepreneurship: the role of emotion regulation”, Journal of Business Venturing, Vol. 35 No. 2,
p. 105936, doi: 10.1016/j.jbusvent.2019.04.004.

Journal of Ethics in
Entrepreneurship
and Technology



http://dx.doi.org/10.1177/0149206313495411
http://dx.doi.org/10.1016/j.jad.2020.01.127
http://dx.doi.org/10.1097/JOM.0000000000002448
http://dx.doi.org/10.1097/JOM.0000000000002448
http://dx.doi.org/10.1016/j.jad.2022.08.045
http://dx.doi.org/10.1016/S0165-4101(01)00015-5
http://dx.doi.org/10.1080/07448481.2021.1922415
http://dx.doi.org/10.1016/j.jhtm.2020.06.009
http://dx.doi.org/10.1016/j.jbusvent.2022.106222
http://dx.doi.org/10.1016/j.jbusvent.2022.106222
http://dx.doi.org/10.1080/13683500.2017.1281235
http://dx.doi.org/10.1177/0266242616685604
http://dx.doi.org/10.3390/ijerph21020184
http://dx.doi.org/10.1016/j.jbusvent.2019.04.004

JEET

Diener, E., Oishi, S. and Tay, L. (2018), “Advances in subjective well-being research”, Nature Human
Behaviour, Vol. 2 No. 4, pp. 253-260.

Duan, J., Xie, C. and Morrison, A.M. (2022), “Tourism crises and impacts on destinations: a systematic
review of the tourism and hospitality literature”, Journal of Hospitality and Tourism Research,
Vol. 46 No. 4, pp. 667-695, doi: 10.1177/1096348021994194.

Fatoki, O. (2018), “The impact of entrepreneurial resilience on the success of small and medium
enterprises in South Africa”, Sustainability, Vol. 10 No. 7, p. 2527, doi: 10.3390/su10072527.

Field, A. (2009), “Discovering statistics using SPSS: Introducing statistical method”.

Fletcher, D. and Sarkar, M. (2013), “Psychological resilience”, European Psychologist, Vol. 18 No. 1,
doi: 10.1027/1016-9040/a000124.

Fu, H., Okumus, F., Wu, K. and Kdseoglu, M. A. (2019), “The entrepreneurship research in hospitality
and tourism”, International Journal of Hospitality Management, Vol. 78, pp. 1-12, doi: 10.1016/
j.ijhm.2018.10.005.

Guo, B. and Huang, J. (2023), “Financial well-being and financial capability among low-income
entrepreneurs”, Journal of Risk and Financial Management, Vol. 16 No. 3, p. 181, doi: 10.3390/
jrfm16030181.

Guo, L., Zauszniewski, J.A., Liu, Y., Yv, S. and Zhu, Y. (2019), “Is resourcefulness as a mediator
between perceived stress and depression among old Chinese stroke patients?”, Journal of
Affective Disorders, Vol. 253, pp. 44-50, doi: 10.1016/j.jad.2019.04.083.

Katongole, C., Ahebwa, W.M. and Kawere, R. (2013), “Enterprise success and entrepreneur’s
personality traits: an analysis of micro-and small-scale women-owned enterprises in Uganda’s
tourism industry”, Tourism and Hospitality Research, Vol. 13 No. 3, pp. 166-177, doi: 10.1177/
1467358414524979.

Kezaabu, S., Nkundabanyanga, S.K., Bananuka, J. and Kabuye, F. (2024), “Managerial competences and
integrated reporting practices: perception-based evidence from Uganda”, Journal of Accounting in
Emerging Economies, Vol. 14 No. 1, pp. 157-186, doi: 10.1108/JAEE-07-2021-0219.

Kimmitt, J., Mufioz, P. and Newbery, R. (2020), “Poverty and the varieties of entrepreneurship in the
pursuit of prosperity”, Journal of Business Venturing, Vol. 35 No. 4, p. 105939, doi: 10.1016/j.
jbusvent.2019.05.003.

Kowalski, C.M. and Schermer, J.A. (2019), “Hardiness, perseverative cognition, anxiety, and health-
related outcomes: a case for and against psychological hardiness”, Psychological Reports,
Vol. 122 No. 6, pp. 2096-2118, doi: 10.1177/0033294118800444.

Leon-Perez, J.M., Antino, M. and Leon-Rubio, J.M. (2016), “The role of psychological capital and
intragroup conflict on employees’ burnout and quality of service: a multilevel approach”,
Frontiers in Psychology, Vol. 7, p. 1755, doi: 10.3389/fpsyg.2016.01755.

Love, I, Nikolaev, B. and Dhakal, C. (2024), “The well-being of women entrepreneurs: the role of

gender inequality and gender roles”, Small Business Economics, Vol. 62 No. 1, pp. 325-352, doi:
10.1007/s11187-023-00769-z.

Maliszewska, M., Mattoo, A. and Van Der Mensbrugghe, D. (2020), “The potential impact of COVID-19 on
GDP and trade: a preliminary assessment”, World Bank Policy Research Working Paper, Vol. 9211.

Manzanera-Ruiz, R., Namasembe, O.M.M.M. and Barrales Molina, V. (2023), “Female gender interests
and education in women entrepreneurs’ definition of success in Uganda”, Entrepreneurship and
Regional Development, Vol. 35 Nos 1/2, pp. 129-145, doi: 10.1080/08985626.2022.2128897.

Marshall, D.R., Meek, W.R., Swab, R.G. and Markin, E. (2020), “Access to resources and
entrepreneurial well-being: a self-efficacy approach”, Journal of Business Research, Vol. 120,
pp- 203-212, doi: 10.1016/j.jbusres.2020.08.015.

Mazzetti, G., Vignoli, M. and Petruzziello, G. (2019), “The hardier you are, the healthier you become.
May hardiness and engagement explain the relationship between leadership and employees’
health?”, Frontiers in Psychology, Vol. 9, p. 438254, doi: 10.3389/fpsyg.2018.02784.


http://dx.doi.org/10.1177/1096348021994194
http://dx.doi.org/10.3390/su10072527
http://dx.doi.org/10.1027/1016-9040/a000124
http://dx.doi.org/10.1016/j.ijhm.2018.10.005
http://dx.doi.org/10.1016/j.ijhm.2018.10.005
http://dx.doi.org/10.3390/jrfm16030181
http://dx.doi.org/10.3390/jrfm16030181
http://dx.doi.org/10.1016/j.jad.2019.04.083
http://dx.doi.org/10.1177/1467358414524979
http://dx.doi.org/10.1177/1467358414524979
http://dx.doi.org/10.1108/JAEE-07-2021-0219
http://dx.doi.org/10.1016/j.jbusvent.2019.05.003
http://dx.doi.org/10.1016/j.jbusvent.2019.05.003
http://dx.doi.org/10.1177/0033294118800444
http://dx.doi.org/10.3389/fpsyg.2016.01755
http://dx.doi.org/10.1007/s11187-023-00769-z
http://dx.doi.org/10.1080/08985626.2022.2128897
http://dx.doi.org/10.1016/j.jbusres.2020.08.015
http://dx.doi.org/10.3389/fpsyg.2018.02784

Memili, E. and Kog, B. (2023), “The antecedents of family firms’ resilience to crisis in hospitality and Journal of Ethics in
tourism”, International Journal of Hospitality Management, Vol. 113, p. 103526, doi: 10.1016/j.
ijhm.2023.103526.

Michaelis, T.L., Scheaf, D.J., Carr, J.C. and Pollack, J.M. (2022), “An agentic perspective of
resourcefulness: self-reliant and joint resourcefulness behaviors within the entrepreneurship
process”, Journal of Business Venturing, Vol. 37 No. 1, p. 106083, doi: 10.1016/j.jbusvent.2020.
106083.

Mohindru, E. and Sharma, H. (2019), “Hope and optimism: wheels of wellbeing among adults”,
Pramana Research Journal, Vol. 9 No. 4, pp. 910-929.

Mugambwa, J., Andabati, D. and Muyomba, B. (2024), “Experiences and perceptions on gig work in
Uganda”, Humanistic Management in the Gig Economy: Dignity, Fairness and Care, Cham
Springer Nature Switzerland, pp. 255-279.

Muhammad, S., Ximei, K., Saqib, S.E. and Beutell, N.J. (2021), “Women’s home-based
entrepreneurship and family financial position in Pakistan”, Sustainability, Vol. 13 No. 22,
p. 12542, doi: 10.1186/513102-024-00915-4.

Najjinda, S., Sendawula, K., Otengei, S.O., Walugembe, A. and Kimuli, S.N.L. (2023), “Social capital
and sustainable growth of full-service restaurants in the global South: testing the mediating role
of dynamic capabilities”, Journal of Work-Applied Management, Vol. 15 No. 2, pp. 273-291, doi:
10.1108/JWAM-04-2023-0031.

National Planning Authority (2020), “Third national development plan(NDP IIT) 2020/2021-2024/
2025”, Republic of Uganda, available at: https:/library.health.go.ug/sites/default/files/resources/
Third%20National%20Development%20Plan%20111%2C%202020-21-2024-25.pdf

Newman, A., Mole, K.F., Ucbasaran, D., Subramanian, N. and Lockett, A. (2018), “Can your network
make you happy? Entrepreneurs’ business network utilization and subjective well-being”,
British Journal of Management, Vol. 29 No. 4, pp. 613-633, doi: 10.1111/1467-8551.12270.

Nikolaev, B.N., Lerman, M.P., Boudreaux, C.J. and Mueller, B.A. (2023), “Self-employment and
eudaimonic well-being: the mediating role of problem-and emotion-focused coping”,
Entrepreneurship Theory and Practice, Vol. 47 No. 6, pp. 2121-2154, doi: 10.1177/
10422587221126486.

Oseremen, E. (2015), “Women entrepreneurs: issues, challenges and prospects in igueben local
government area, Edo state, Nigeria”, African Journal of Politics and Administrative Studies,
Vol. 8, pp. 126-135.

Parveen, F., Magbool, S. and Khan, S.M. (2016), “Optimism as predictor of psychological well being
among adolescents”, The International Journal of Indian Psychology, Vol. 3 No. 66, pp. 12-21.

Entrepreneurship
and Technology

Peters, M., Kallmuenzer, A. and Buhalis, D. (2019), “Hospitality entrepreneurs managing quality of life
and business growth”, Current Issues in Tourism, Vol. 22 No. 16, pp. 2014-2033, doi: 10.1080/
13683500.2018.1437122.

Podsakoff, P.M., MacKenzie, S.B., Lee, J.Y. and Podsakoff, N.P. (2003), “Common method biases in
behavioral research: a critical review of the literature and recommended remedies”, Journal of
Applied Psychology, Vol. 88 No. 5, p. 879, doi: 10.1037/0021-9010.88.5.879.

Pritchard, A., Richardson, M., Sheffield, D. and McEwan, K. (2020), “The relationship between nature
connectedness and eudaimonic well-being: a meta-analysis”, Journal of Happiness Studies,
Vol. 21 No. 3, pp. 1145-1167.

Purnomo, B.R., Adiguna, R., Widodo, W., Suyatna, H. and Nusantoro, B.P. (2021), “Entrepreneurial
resilience during the COVID-19 pandemic: navigating survival, continuity and growth”, Journal
of Entrepreneurship in Emerging Economies, Vol. 13 No. 4, pp. 497-524, doi: 10.1108/JEEE-07-
2020-0270.

Ram, Y. (2018), “Hostility or hospitality? A review on violence, bullying and sexual harassment in the
tourism and hospitality industry”, Current Issues in Tourism, Vol. 21 No. 7, pp. 760-774, doi:
10.1080/13683500.2015.1064364.


http://dx.doi.org/10.1016/j.ijhm.2023.103526
http://dx.doi.org/10.1016/j.ijhm.2023.103526
http://dx.doi.org/10.1016/j.jbusvent.2020.106083
http://dx.doi.org/10.1016/j.jbusvent.2020.106083
http://dx.doi.org/10.1186/s13102-024-00915-4
http://dx.doi.org/10.1108/JWAM-04-2023-0031
https://library.health.go.ug/sites/default/files/resources/Third&hx0025;20National&hx0025;20Development&hx0025;20Plan&hx0025;20III&hx0025;2C&hx0025;202020-21-2024-25.pdf
https://library.health.go.ug/sites/default/files/resources/Third&hx0025;20National&hx0025;20Development&hx0025;20Plan&hx0025;20III&hx0025;2C&hx0025;202020-21-2024-25.pdf
http://dx.doi.org/10.1111/1467-8551.12270
http://dx.doi.org/10.1177/10422587221126486
http://dx.doi.org/10.1177/10422587221126486
http://dx.doi.org/10.1080/13683500.2018.1437122
http://dx.doi.org/10.1080/13683500.2018.1437122
http://dx.doi.org/10.1037/0021-9010.88.5.879
http://dx.doi.org/10.1108/JEEE-07-2020-0270
http://dx.doi.org/10.1108/JEEE-07-2020-0270
http://dx.doi.org/10.1080/13683500.2015.1064364

JEET

Reknes, 1., Harris, A. and Einarsen, S. (2018), “The role of hardiness in the bullying—mental health
relationship”, Occupational Medicine, Vol. 68 No. 1, pp. 64-66, doi: 10.1093/occmed/kqx183.

Saad, M.H., Hagelaar, G., Van Der Velde, G. and Omta, S.W.F. (2021), “Conceptualization of SMEs’
business resilience: a systematic literature review”, Cogent Business and Management, Vol. 8
No. 1, p. 1938347, doi: 10.1080/23311975.2021.1938347.

Sendawula, K., Bagire, V., Mbidde, C.I. and Turyakira, P. (2021), “Environmental commitment and
environmental sustainability practices of manufacturing small and medium enterprises in
Uganda”, Journal of Enterprising Communities: People and Places in the Global Economy,
Vol. 15 No. 4, pp. 588-607, doi: 10.1108/JEC-07-2020-0132.

Sendawula, K., Kisubi, M.K., Najjinda, S., Nantale, H. and Kabbera, S. (2023), “The efficacy of
entrepreneurial networking and innovation in fostering the performance of small businesses in
Uganda”, Journal of Innovation and Entrepreneurship, Vol. 12 No. 1, p. 88, doi: 10.1186/
$13731-023-00358-0.

Sharma, A., Motta, V.E.D., Choi, J.G. and Altman, N.S. (2016), “Economic production in hospitality
and tourism industry: how do we compare to other services?”, International Journal of
Contemporary Hospitality Management, Vol. 28 No. 5, pp. 1026-1050.

Shatté, A., Perlman, A., Smith, B. and Lynch, W.D. (2017), “The positive effect of resilience on stress
and business outcomes in difficult work environments”, Journal of Occupational and
Environmental Medicine, Vol. 59 No. 2, pp. 135-140.

Shir, N. and Ryff, C.D. (2022), “Entrepreneurship, self-organization, and eudaimonic well-being: a
dynamic approach”, Entrepreneurship Theory and Practice, Vol. 46 No. 6, pp. 1658-1684, doi:
10.1177/10422587211013798.

Shir, N., Nikolaev, B.N. and Wincent, J. (2019), “Entrepreneurship and well-being: the role of
psychological autonomy, competence, and relatedness”, Journal of Business Venturing, Vol. 34
No. 5, p. 105875, doi: 10.1016/j.jbusvent.2018.05.002.

Stein, S.J. and Bartone, P.T. (2020), Hardiness: Making Stress Work for You to Achieve Your Life Goals,
John Wiley and Sons, New Jersey.

Tibaingana, A., Sendawula, K., Buyinza, F., Kimuli, S.N.L., Ssemuyaga, E., Tumusiime, C., Mulongo,
R. and Atukwasa, R. (2024), “Entrepreneurship skills: do all dimensions of skills matter for
sustainable business start-up?”, Journal of Entrepreneurship and Public Policy, Vol. 13 No. 1,
pp- 1-17, doi: 10.1108/JEPP-03-2023-0021.

E3onis, R. (2015), “SMEs role in achieving sustainable development”, Journal of Economic
Development, Environment and People, Vol. 4, doi: 10.26458/jedep.v4i1.102.

Turyakira, P., Sendawula, K., Nanyanzi, M., Nantale, H. and Tamale, J.N. (2024), “Social
entrepreneurship: empirical evidence on its contribution to the realization of the sustainable
development goals in Uganda”, Journal of Work-Applied Management, Vol. 17 No. 1, doi:
10.1108/JWAM-02-2023-0011.

Uganda Bureau of Statistics (2020), “Statistical abstract, Kampala, Uganda”, available at: www.ubos.
org/wpcontent/uploads/publications/11_2020STATISTICAL__ ABSTRACT_2020.pdf
Uganda Bureau of Statistics (2021), “Statistical abstract, Kampala, Uganda”, available at: www.ubos.

org/wpcontent/uploads/publications/202-Statistical-Abstract.pdf

Uganda Bureau of Statistics (2022), “Statistical abstract, Kampala, Uganda”, available at: www.ubos.
org/wpcontent/uploads/publications/05_20232022_Statistical Abstract.pdf

Wiklund, J., Nikolaev, B., Shir, N., Foo, M.D. and Bradley, S. (2019), “Entrepreneurship and well-
being: past, present, and future”, Journal of Business Venturing, Vol. 34 No. 4, pp. 579-588, doi:
10.1016/j.jbusvent.2019.01.002.

Williams, T.A., Gruber, D.A., Sutcliffe, K.M., Shepherd, D.A. and Zhao, E.Y. (2017), “Organizational

response to adversity: fusing crisis management and resilience research streams”, Academy of
Management Annals, Vol. 11 No. 2, pp. 733-769, doi: 10.5465/annals.2015.0134.


http://dx.doi.org/10.1093/occmed/kqx183
http://dx.doi.org/10.1080/23311975.2021.1938347
http://dx.doi.org/10.1108/JEC-07-2020-0132
http://dx.doi.org/10.1186/s13731-023-00358-0
http://dx.doi.org/10.1186/s13731-023-00358-0
http://dx.doi.org/10.1177/10422587211013798
http://dx.doi.org/10.1016/j.jbusvent.2018.05.002
http://dx.doi.org/10.1108/JEPP-03-2023-0021
http://dx.doi.org/10.26458/jedep.v4i1.102
http://dx.doi.org/10.1108/JWAM-02-2023-0011
http://www.ubos.org/wpcontent/uploads/publications/11_2020STATISTICAL__ABSTRACT_2020.pdf
http://www.ubos.org/wpcontent/uploads/publications/11_2020STATISTICAL__ABSTRACT_2020.pdf
http://www.ubos.org/wpcontent/uploads/publications/202-Statistical-Abstract.pdf
http://www.ubos.org/wpcontent/uploads/publications/202-Statistical-Abstract.pdf
http://www.ubos.org/wpcontent/uploads/publications/05_20232022_Statistical_Abstract.pdf
http://www.ubos.org/wpcontent/uploads/publications/05_20232022_Statistical_Abstract.pdf
http://dx.doi.org/10.1016/j.jbusvent.2019.01.002
http://dx.doi.org/10.5465/annals.2015.0134

Wat, T.M., Xu, J.B. and Wong, S.M. (2021), “Crisis management research (1985-2020) in the
hospitality and tourism industry: a review and research agenda”, Tourism Management, Vol. 85,
p. 104307, doi: 10.1016/j.tourman.2021.104307.

Yaddanapudi, S. and Yaddanapudi, L.N. (2019), “How to design a questionnaire”, Indian Journal of
Anaesthesia, Vol. 63 No. 5, pp. 335-337.

Yang, F.Y., Lai, C.Y., Yen, C.F., Hsu, Y.Y. and Zauszniewski, J.A. (2017), “The depressive symptoms,
resourcefulness, and self-harm behaviors of adolescents”, Journal of Nursing Research, Vol. 25
No. 1, pp. 41-49, doi: 10.1097/jnr.0000000000000127.

Yang, F., Liu, J., Wang, Z. and Zhang, Y. (2019), “Feeling energized: a multilevel model of spiritual
leadership, leader integrity, relational energy, and job performance”, Journal of Business Ethics,
Vol. 158 No. 4, pp. 983-997.

Yuniati, E. and Mukhlis, I. (2022), “The importance of entrepreneurial resilience and financial efficacy
on financial wellbeing for SMEs oriented to international markets™.

Zauszniewski, J.A. (2016), “Resourcefulness”, Western Journal of Nursing Research, Vol. 38 No. 12,
pp. 1551-1553, doi: 10.1177/0193945916665079.

Further reading

Chen, Y. and Liu, C.Y. (2019), “Self-employed migrants and their entrepreneurial space in megacities: a
beijing farmers’ market”, Habitat International, Vol. 83, pp. 125-134, doi: 10.1016/j.habitatint.
2018.11.009.

Croteau, M., Grant, K.A., Rojas, C. and Abdelhamid, H. (2021), “The lost generation of entrepreneurs?
The impact of COVID-19 on the availability of risk capital in Canada”, Journal of
Entrepreneurship in Emerging Economies, Vol. 13 No. 4, pp. 606-627, doi: 10.1108/JEEE-07-
2020-0273.

Digan, S.P., Sahi, G.K., Mantok, S. and Patel, P.C. (2019), “Women’s perceived empowerment in
entrepreneurial efforts: the role of bricolage and psychological capital”, Journal of Small
Business Management, Vol. 57 No. 1, pp. 206-229, doi: 10.1016/j.jbusvent.2019.04.004.

Elshaer, A.M., Khalifa, G.S., Guirat, R.B., Bulatovic, I., El-Aidie, S.A.M. and Marzouk, A.M. (2024),
“Managing stress and building resilience in tourism and hospitality entrepreneurship: the power
of psychological and social capital”, Journal of Tourism and Services, Vol. 15 No. 28,
pp. 89-115, available at: https://orcid.org/0000-0002-7801-2111

Field, M. and Golubitsky, M. (2009), “Symmetry in chaos: a search for pattern in mathematics, art, and
nature”, Society for Industrial and Applied Mathematics.

Fischer, I.C., Cripe, L.D. and Rand, K.L. (2018), “Predicting symptoms of anxiety and depression in
patients living with advanced cancer: the differential roles of hope and optimism”, Supportive
Care in Cancer, Vol. 26 No. 10, pp. 3471-3477.

Games, D. and Sari, D.K. (2020), “Earthquakes, fear of failure, and wellbeing: an insight from
Minangkabau entrepreneurship”, International Journal of Disaster Risk Reduction, Vol. 51,
p. 101815, doi: 10.1016/j.ijdrr.2020.101815.

Hadjielias, E., Christofi, M. and Tarba, S. (2022), “Contextualizing small business resilience during the
COVID-19 pandemic: evidence from small business owner-managers”, Small Business
Economics, Vol. 59 No. 4, pp. 1351-1380, doi: 10.1007/s11187-021-00588-0.

Hartmann, S., Backmann, J., Newman, A., Brykman, K.M. and Pidduck, R.J. (2022), “Psychological
resilience of entrepreneurs: a review and agenda for future research”, Journal of Small Business
Management, Vol. 60 No. 5, pp. 1041-1079, doi: 10.1080/00472778.2021.2024216.

Islam, D.M.Z., Khalid, N., Rayeva, E. and Ahmed, U. (2020), “COVID-19 and financial performance of
SMEs: examining the nexus of entrepreneurial self-efficacy, entrepreneurial resilience and
innovative work behavior”, Revista Argentina de Clinica Psicoldgica, Vol. 29 No. 3, p. 587, doi:
10.24205/03276716.2020.761.

Journal of Ethics in
Entrepreneurship
and Technology



http://dx.doi.org/10.1016/j.tourman.2021.104307
http://dx.doi.org/10.1097/jnr.0000000000000127
http://dx.doi.org/10.1177/0193945916665079
http://dx.doi.org/10.1016/j.habitatint.2018.11.009
http://dx.doi.org/10.1016/j.habitatint.2018.11.009
http://dx.doi.org/10.1108/JEEE-07-2020-0273
http://dx.doi.org/10.1108/JEEE-07-2020-0273
http://dx.doi.org/10.1016/j.jbusvent.2019.04.004
https://orcid.org/0000-0002-7801-2111
http://dx.doi.org/10.1016/j.ijdrr.2020.101815
http://dx.doi.org/10.1007/s11187-021-00588-0
http://dx.doi.org/10.1080/00472778.2021.2024216
http://dx.doi.org/10.24205/03276716.2020.761

JEET

Korber, S. and McNaughton, R.B. (2018), “Resilience and entrepreneurship: a systematic literature
review”, International Journal of Entrepreneurial Behavior and Research, Vol. 24 No. 7,
pp. 1129-1154, doi: 10.1108/IJEBR-10-2016-0356.

Lafuente, E., Vaillant, Y., Vendrell-Herrero, F. and Gomes, E. (2019), “Bouncing back from failure:
entrepreneurial resilience and the internationalisation of subsequent ventures created by serial
entrepreneurs”, Applied Psychology, Vol. 68 No. 4, pp. 658-694, doi: 10.1111/apps.12175.

Li, Z., Singhal, A.B. and Wang, Y. (2017), “Stroke physician training in China”, Stroke, Vol. 48 No. 12,
pp- €338-e340, doi: 10.1161/STROKEAHA.117.019462.

Mehdi, S.A. and Singh, L.B. (2023), “Entrepreneurial fear of failure and psychological well-being: a
moderation analysis of resilience”, International Journal of Entrepreneurial Venturing, Vol. 15
No. 1, pp. 1-18, doi: 10.1504/1JEV.2023.129282.

Mozaffarian, D., Benjamin, E.J., Go, A.S., Arnett, D.K., Blaha, M.J., Cushman, M., ... Turner, M.B.
(2016), “Heart disease and stroke statistics—2016 update: a report from the American heart
association”, Circulation, Vol. 133 No. 4, pp. e38-e360, doi: 10.1161/CIR.0000000000000350.

Ndhlovu, E., Makuyana, T. and Kifworo, C.M. (2024), “Implications of digital technologies for the
global hospitality and tourism labour market”, Tourism and Hospitality for Sustainable
Development: Volume Three: Implications for Customers and Employees of Tourism Businesses,
Cham Springer Nature Switzerland, pp. 121-137.

Roche, M., Haar, J.M. and Luthans, F. (2014), “The role of mindfulness and psychological capital on the
well-being of leaders”, Journal of Occupational Health Psychology, Vol. 19 No. 4, p. 476.

Salisu, I., Hashim, N., Mashi, M.S. and Aliyu, H.G. (2020), “Perseverance of effort and consistency of
interest for entrepreneurial career success: does resilience matter?”, Journal of Entrepreneurship
in Emerging Economies, Vol. 12 No. 2, pp. 279-304, doi: 10.1108/JEEE-02-2019-0025.

Salmony, F.U., Kanbach, D.K. and Stubner, S. (2022), “Entrepreneurs in times of crisis: effects of
personality on business outcomes and psychological well-being”, Traumatology, Vol. 28 No. 3,
p. 336.

Santoro, G., Ferraris, A., Del Giudice, M. and Schiavone, F. (2020), “Self-efficacy and success of
disadvantaged entrepreneurs: the moderating role of resilience”, European Management Review,
Vol. 17 No. 3, pp. 719-732, doi: 10.1111/emre.12394.

Shepherd, D.A., Saade, F.P. and Wincent, J. (2020), “How to circumvent adversity? Refugee-
entrepreneurs’ resilience in the face of substantial and persistent adversity”, Journal of Business
Venturing, Vol. 35 No. 4, p. 105940, doi: 10.1016/j.jbusvent.2019.06.001.

Stephan, U., Rauch, A. and Hatak, I. (2023), “Happy entrepreneurs? Everywhere? A meta-analysis of
entrepreneurship and wellbeing”, Entrepreneurship Theory and Practice, Vol. 47 No. 2,
pp- 553-593, doi: 10.1177/10422587211072799.

Ukil, M.I. and Jenkins, A. (2023), “Willing but fearful: resilience and youth entrepreneurial intentions”,
Journal of Small Business and Enterprise Development, Vol. 30 No. 1, pp. 78-99, doi: 10.1108/
JSBED-03-2022-0154.

Corresponding author
Shamirah Najjinda can be contacted at: shamiranajjinda@gmail.com

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com


http://dx.doi.org/10.1108/IJEBR-10-2016-0356
http://dx.doi.org/10.1111/apps.12175
http://dx.doi.org/10.1161/STROKEAHA.117.019462
http://dx.doi.org/10.1504/IJEV.2023.129282
http://dx.doi.org/10.1161/CIR.0000000000000350
http://dx.doi.org/10.1108/JEEE-02-2019-0025
http://dx.doi.org/10.1111/emre.12394
http://dx.doi.org/10.1016/j.jbusvent.2019.06.001
http://dx.doi.org/10.1177/10422587211072799
http://dx.doi.org/10.1108/JSBED-03-2022-0154
http://dx.doi.org/10.1108/JSBED-03-2022-0154
mailto:shamiranajjinda@gmail.com

	Entrepreneurial resilience and the wellbeing of women entrepreneurs in the hospitality and tourism industry of Uganda
	Introduction
	Literature review
	Entrepreneurial wellbeing
	Entrepreneurial resilience and wellbeing
	Hardiness and entrepreneurial wellbeing
	Optimism and entrepreneurial wellbeing
	Resourcefulness and entrepreneurial wellbeing

	Materials and methods
	Design, sample and sampling technique
	Validity and reliability of the questionnaire
	Measurement and operationalization of variables
	Common methods bias
	Data analysis

	Study results
	Respondent characteristics
	Firm characteristics
	Descriptive statistics
	Correlational analysis results
	Regression analysis

	Discussion
	Summary and conclusion
	Practical implication
	Limitations and areas for future research
	References


